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CHINESE CULTURE UNIVERSITY

Attachment 1
INTERNATIONAL MBA PROGRAM, 

 COLLEGE OF BUSINESS
ABOUT THE PROGRAM: 

Vision

To incubate an international manager with “global view”, “international managerial and operational abilities”, “international research abilities”, and “international disciplines”.  

Mission 

a. To offer course in international Business management in order to cultivate outstanding 
management professionals.

b. To emphasize the education of moral integrity.

c. To foster international manners.

d. To cultivate, with the lesson of the Chinese traditional Four Anchors and Eight Virtues, loyal 
and amenable managerial specialists.

Future Employment and Prospects

a.
Field of Career: The graduates may be employed in the areas of finance business, service business, and manufacturing industries.

b. Career Development: Students are encouraged to participate in all types of certificate examinations while preparing their competence in English and computer techniques. Students may participate in all types of public office examinations (senior, general and special National Placement Examinations, etc).

c. Further Education: Students of the institute may travel aboard to study in sister university in the United States, Japan, Britain, and Europe, while they are in school. The graduates can further their education in graduate institutes related to business management.  
Credits Needed to Graduate:

36 credits, for the Master of Business Degree

TOFEL score of 500 points or above is required to graduate.
COURSES INFORMATION:

	Courses
	Unit
	Courses Description

	International Business Strategy


	3 credits
	This course is designed to introduce contemporary business internationalization models, multinational corporation's strategic thinking, formulation, contents, logic, and corporate strategies. International competitive advantage and competitive strategies are analyzed in order to help knowing today's globalizing business world and to provide a theoretical foundation for further learning.

	E-Commerce


	3credits
	In order understands, to understand the fundamental impact to business what e-commerce, it is very important Internet (TCP/IP) as a head to understand the big flow of the development of ICT (information communication technology) which accomplishes the eye apparent progress. That as a foundation, the actuality and future of e-commerce, on the basis of the theoretical background while, the axial foot is put in practical viewpoint, the fact that e-commerce is examined multifariously through the comparison with existing t-commerce, is purpose of this lecture.　Concretely, business anti- business (B2B), the business anti- consumer (B2C), the business anti- business anti- consumer (B2B2C), the market place of auction and the like (C/B2B2C/B), and, Peer to Peer (P2P) whose community color is dense with it examines in every model which was said. After that, it examines concerning the plus with 0 impact (something related to individual between organization, change, digital divide and security etc of organizational boundary) of business model construction and ICT in e-commerce.

	International Business

Management 


	3 credits
	The internationalization of businesses is to expand their operations abroad to achieve competitive advantage and superior profitability. To discuss the essential issues of internationalization is extremely important and meaningful for students who will be working in an international environment in the near future. Several key topics such as Internationalization, National Differences in Political Economy, Differences in Culture, International Trade Theory, Foreign Direct Investment, Regional Economic Integration, The Strategy of International Business, Entry Strategy and Strategic Alliances, Global Production, Outsourcing and Logistics, Global Marketing and R&D, Global Human Resource Management, and Accounting in the International Business will be discussed in this course. Through elaboration of each chapter’s contents, international cases discussion, movie appreciation and presentations provided by teams of students, the students will obtain profound knowledge of internationalization both theoretical and practical. Hopefully, the course design and arrangement will be beneficial for students’ further development and studies.

	International Finance


	3 credits
	This course introduces international financial management, the topics include as follows: the development of internationalization , foreign exchange market, international parity conditions, currency futures contract, foreign exchange rate exposure , international bank .The student attending this course should  learn the all round concept at international financial management , also present a report skill via case study presentation .

	International Human Resource Management 


	3 credits
	This course aims at the cultivation of learners’ basic abilities to analyze and appreciate the logics and insights of scholarly journal articles in the discipline of International Human Resources Management.  Through the introduction and instruction from the teacher, Knowledge and new perspectives toward international human resources management are learned from article reviewing, discussion and report-writing before, in-and-after class meeting.  In addition to the training of learners to think logically and systematically, the ability to apply theories and knowledge to practice is also enhanced.

	Information Management


	3 credits
	Management Information Systems are essential to the operations and management of businesses today. To become effective business professionals, students must be educated in information systems and technology, and in the integration of information systems into business activities. A student understanding of business is limited without an understanding of how to manage the information system.
This course will focus in how businesses operate and are managed, and how information systems support business operations and management. We will also discuss the importance of competitive advantage to businesses and explain how information systems can help provide that advantage. It covers the technical foundations of information systems and how the technology is critical to the success of businesses.

	International Financial Risk Management


	3 credits
	The recent, notable increase in focus on financial risks can be traced in part to the concerns of regulatory and investors about risk exposure of financial institutions through their large positions in OTC derivatives.
The dramatic increase in the availability and usage of derivative products can be traced to several developments: Because of the rapid improvement in financial modeling and computer systems, complex derivatives can be offered at more favorable prices and liquidity. 
With the liberalization of financial markets around the world, the demand for more sophisticated hedging instruments with wider coverage range has also increased.
There certainly have been periods of high volatility in the financial market, but what distinguishes the recent period from earlier periods is that investors have had lower cost access to derivatives that permit highly leveraged positions and, hence, potentially large changes in value for a given change in the value of the underlying instrument. The recent losses on derivative positions, by both financial and non-financial corporations, are clear manifestations of this effect.

	European Union Market Analysis


	3 credits
	The course, The European Union Market Analysis, is designed to provide students with in-depth and extensive understanding about the European Union (EU). The topics included are as follows: the history of the EU, the political organizations of the EU, from the single market to the single currency, the euro and the effects of the euro on the intra-euro-zone trades, the European Central Banks, and the international trade between Taiwan and the EU.

	Analysis for Quantitative Models


	3 credits
	The data explosion of recent years has not only taxed our resources to physically handle and analyze all of the available information, but also required a reassessment of our approach to data analysis.  The complexity of the topics being addressed and theory’s increased role in research design have combined to require more rigorous and sophisticated techniques to perform the necessary analyses. To match up the eight goals and four features for the development of school affairs and college guideline of running a school, the objectives of this course is to achieve the educational purpose of cultivating students to be equipped with international vision and to be virtuous and professional managers thru course training with international and professional characteristics. For the professional characteristic, this course focuses on intensifying the ability of coordination, analysis and decision making, strengthening the capability of writing reports and communication thru the case study from papers of international journals (SSCI) in order to improve students’ views in international management and English ability and to respond to the needs and core value of the society. The related statistical methods are introduced and explored without involving excessive mathematics. The emphasis is on statistical concepts, rather than on mathematical proofs. Students without strong mathematical backgrounds may quickly grasp the essential concepts and appreciate the enhanced understanding.  The learning process is reinforced with continuous use of numerical examples throughout the lectures and with several case studies. The topics covered in this course are divided into three parts.  The first part is an introduction of cross-sectional data with univariate and/or multivariate variables.　The second part is concerned with dependence techniques such as regression, analysis of variance.... and so on.  The last part involves with interdependence techniques 
such as cluster analysis and multidimensional scaling.  A prerequisite in statistics is highly recommended.

	Business Research Methods 


	3 credits
	This course is to understand the nature of science, scientific attitude, scientific knowledge, and the relationship between science and research. Further, the relationship among science, research, business administration and international business administration is to be understood. This course is to specify the significance of academic research and the need of this research to solve human problems and to pursue the progress of human life. Scientific attitude and knowledge from academic research promote students’ abilities of independent thinking and problem solving, and benefit the work in business practice. The purpose of this course is to train the students to have scientific attitude and the ability of solving the academic and practical problems in business and management.  

	Consumers Behavior


	3 credits
	Consumer Behavior is a set of knowledge about exploring activities people undertake when obtaining, consuming, and disposing of products and service, and knowing what factors influence those behavior and decision.  Consumer Behavior is the basic knowledge for marketers to make marketing decision.  This course will discuss the practical cases and theories, and ask students to process a consumer research.

	International Marketing Management


	3 credits
	The purposes of this course are to teach students to: 
1.understand the conceptual framework in global marketing management; 2.understand some of the theory literature in global marketing management; 3.understand the global marketing environments; 4. understand the global marketing strategies.

	Internet database Marketing Research


	3 credits
	Database Marketing is a study of recent data/model-driven research in the academic marketing literature and in the practice of e-commerce.  The perspective developed in Marketing Management, Statistical Decision Science, and Computer Science (esp. in Web Warehousing) provides a useful base for the investigation of research literature.  The objectives of this course are the following: 
1. Develop an awareness of the current level of understanding and state of research in several areas of database marketing study.  It is hoped that pursuit of this goal will provide the student with a greater understanding of database marketing itself, as new questions are posed from the practice perspective.
2. Develop the ability to read and understand the current research literature.  Pursuit of this goal will provide a familiarity with research procedure as it is applied to database marketing.  This background should be very useful as the student begins to design and execute research program in the content of e-commerce.

	Theory and Design Of International Business Organization


	3 credits
	Organizations are systems. In particular, they are open systems that must adapt to the environment to survive. Various parts of the organization are designed to perform the key subsystem functions of production, adaptation maintenance management, and boundary spanning Five parts of the organization are the technical core, top management, middle management, technical support, and administrative support.
Turbulence has replaces stability as a defining trait for today’s organizations. Some of the specific challenges managers and organization face include competing globally, embracing change. Competing through e-commerce, managing knowledge and information, supporting diversity, and maintaining high standards of ethics and social responsibility. These challenges are leading to changes in organization design and management practices. The trend is away from highly structured systems based on a mechanical model toward looser, more flexible systems based on a natural, biological model. Many managers are redesigning companies toward the learning organization, which is characterized by a horizontal structure, empowered employees, stared information collaborative strategy, and an adaptive culture.  

	International Economic Analysis


	3 credits
	International economics is the study of the theory and policy of international trade and international finance. We discuss them by developing the basic ideas of international economic theory and then putting those ideas to work. We hope to provide the student with a guide to the study and application of international economics that is comprehensive, accessible, relevant, and up to date.

	Market Analysis Of Mainland China


	2 credits
	This course seeks to develop an understanding of mainland markets, build the architecture for the domain of mainland markets (e.g. innovation, corporate governance, e-commerce, and customer relations management), and enhance your ability to frame research within the domain.  The course emphasizes both substance and skill development.  The substance is the vast literature subsumed under the rubric of mainland markets.  The skills are those associated with research that you are continually refining as college students.  As college students you are learning to abstract, synthesize, integrate, and summarize the existing literature in a discipline.  Having examined the best of the past, you are expected to propose interesting questions that extend, challenge or offer a new perspective relevant to the field. Overall, this course is oriented toward (1) integrating theories and practices, (2) developing the ability of thinking in abstract, and (3) upgrading the currents of operations in mainland markets.

	The Lectures on the International Industrial Management
	2 credits
	The importance of this course: Accompany with the globalization of business, though MNEs posse cross-national resources (capital, materials, human resources, skills, markets, etc.), key factors to success still based on leader’s operational philosophy, and on their ethical attitudes. And which affect not only on operating and welfare systems of a business, but also on employee’s vitality. Since the ethical and moral issues have become major factors to the success of MNEs, such topics would also become important course to train today’s cross-national mangers.


FACULTY 

	Professor
	Position
	Degree

	Dr. Wu, Wann-Yih
	Professor 
	Ph.D. in Marketing, Oklahoma City University.(USA)

	Dr. Hsu, T 
	Professor 
	Ph.D. in Business Administration, Syracuse University.(USA)

	Dr. Hsieh, An-Tien
	Professor
	Ph.D. in Education, Harvard University.(USA)

	Dr. Her, Wen-Rong 
	Associate Professor
	Ph.D. in Organizational Management , University Texas at Austin.(USA)

	Dr. Shih, Kuang-Hsun
	Associate Professor
	Ph.D. in Finance, Nova Southeastern University.(USA)

	Dr. Lee, Chong-Yen
	Associate Professor
	Ph.D. in Computer Science, Illinois Institute of Technology.(USA)

	Dr. Fun, Shin-Kun
	Associate Professor
	Ph.D. in Management, Southern California University.(USA)

	Dr. Lee, Mu-Shang
	Associate Professor
	Ph.D. in statistics, California University, Riverside campus.(USA)

	Dr. Uang, Jin-Yang
	Associate Professor
	Ph.D. in Accounting and Finance , Cranfield University.(UK)

	Dr. Chang, Chi-Ya
	Assistant professor
	Ph.D. in Business Administration , National Taipei University.(ROC)

	Dr. Kuo, Kuo-Cheng
	Assistant professor
	Ph.D. in Business, Edinburgh University. (UK)


Contact Information

Miss Hsin-Yen, Hsieh

Email: xxy4@staff.pccu.edu.tw
Tel: +886-2-28610511 Ext. 18102

Fax: +886-2-28619786
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