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Yarden Skop
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The platform as ecosystem: Configurations and dynamics of governance
and power (abgeschlossen)

APIs as Social Interfaces. Contextualising APls Web Architecture
Historiography between Platform Aesthetics and Platform Criticism

The Values of Urban Sensing; Making Sense of Sensors Technologies and
Data in Public Management and Local Governance

The Affordances of Research Devices for Sensor Media - the Case of
Network Connections and Sensor Data

Studying the relationships between platform companies and publishers
through the development and deployment of computational tools for
content moderation and fact checking

Giving data a purpose. Data mediation and negotiations of fair social
relations

The Historical Development of Twitter Automation Practices and
Techniques as Platform Co-Production
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= New Media & Society
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= Television & New Media

» International Journal of Communication (l1JoC)
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= European Journal for Cultural Studies
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